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RapidFix™ All-Suture Dual Anchor Mattress Repair System

The RapidFix™ All-Suture Dual Anchor Mattress Repair System is used for the fixation of soft tissue to
bone during orthopedic surgical procedures, The system featunes a dual-anchor, all-suture design to
provide compression and stabilization at the repair site.

RapidFix™ is available in a sterile, single-use procedure pack, for efficiency and case of use in the
opserating roam,

Key Features & Characteristics of RapidFix™

The RapidFix™ All-Suture Dual Anchor Mattress Repair System uses a verified 3-step process designed
for surgical workflow and simiplicity. Its versatile design supports a range of indications and soft tissue
repair types.

The RapidFix™ Implant:

Is a 100% suture-based design engineered to achieve soft tissue fixation and demonstrated in
preclinical testing to meet established performance standards

Utilizes a dual-anchor configuration within a single implant delivery system, which achieves the
necessary fixation of a mattress construct and is designed to minimize bone removal compared to
techniques requiring multiple traditional anchors.

Repairs tendons in 2 horizontal mattress configuration, a technigue that has demonstrated
biomechanical advantages in load distribution and fixation strength over simple suture anchor repairs
in comparative studies.™
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Social Media

Surgeon Design Center

Tmo @
Today, we are recognizing one of our valued clients, Dr. Raymond Thal of
the Washington Sports Medicine Institute, Dr. Thal is a recognized leader in
orthopaedic sports medicine and arthroscopic surgery, specializing in ..more

The Surgeon Design Center &

my strongest recommendation.

- RAY THAL, MD | ORTHOPAEDIC SURGEON & INVENTOR |

surgeon Design Center

1mo s @

You don't practice surgery alone, Why develop a device that way?
At SDC, we partner with surgeons and inventors to bring ideas to life—faster,
smarter, and with confidence, ...more

Surgeon Design Center

Happy #MationalHugYourDogDay and #DogAppreciationMonth! B Today, we Did that really just happen?! # SutureTech just lit up the #Nasdag Tower in Times
want to recognize our most loyal team member, Surly, Surgeon Design Center’'s Square! ..more
Chief Happiness Officer! ...more
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The tech transfer office, which manages innovations and intellectual property
matters, is one of the many research areas experiencing a digital revolution, Leam

Surgeon insight matters, especially when it challenges how things have always been
done.
Clinical perspective from Chad Ferguson, MD, Foot & Ankle Surgeon at the Alz ...more

A Fundamental Shift in Tech Transfer Offices:
How Tech is Rising to the Occasion
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1 LeadSquared
Al e

LeadSquared and Reveal HealthTech are proud to announce their strategic
partnership. Together we’ll deliver LeadSquared's best-in-class HIPAA compliant

University of Morthern Colorado needed a solution that will not only increase
visibility into student persistence and time-to-degree completion, but also
streamline processes and help increase the school's research footprint, Leam how

b With Cayuse, we will be able to scale
our graduate school programs and our
student’s research efforts with ease.”

- Jeri-Anne Lyons
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Social Media
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https://www.instagram.com/reel/Da0CvfJSM9T/?igsh=YnNxMmtkbnoweWJm
https://www.instagram.com/reel/Da0CvfJSM9T/?igsh=YnNxMmtkbnoweWJm
https://instagram.com/reel/DZFa3hjlIdl/?igsh=MWprNW05MHB3NXNyYQ==
https://instagram.com/reel/DZFa3hjlIdl/?igsh=MWprNW05MHB3NXNyYQ==
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Webinars

Audience Poll #1

ognize the 156 underiaking

Getting Started

what does if foke?

Pl

How satisfied are you with your current prospect
- All attendees will be muted for the duration nurturing processes and techno]ogy?

of the webinar
a) N/A - My institution does not currently use tech
« Click on @ Settings to change your
audio devices or adjust volume b) Very satisfied

. - i ) ; -
We want \,r.our input! Polls will pop |:|p on ¢) Somewhat satisfied
screen. Click your answer to submit. And
feel free to comment in the chat. d) There's room for improvement

» Forquestions, please use the chat
function. We will answer them during our
Q&A session or via email after the webinar 1

Next-Gen Video Tools:
Elevating Your Student Communications

74 OCT 18, 2023 . .
Webinar Brief

11:00 Am pT
General Overview

REGISTER NOW -
Titla:
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Koty Painits of Discussion:
Please add 4 high level points that can be dicussed in this session

Agenda

B Event ended

Next-Gen Video Tools:
[Webinar]

Event by LeadSquared

Wed, Oct 18, 2023, 11:00 AN

- Onling
Plense mdd your speaking notes in the bores below

Elevating Your Student Communications

= 11:30 AM (your loca timea) Discussion Overview
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Product Launches

SV | haorasitao™

SAM ThoraSite®

The SAM ThoraSite, a medical device used by EMTs, was introduced
with the initial phase of the launch spanning three countries. The
go-to-market plan included well-defined goals/metrics to track
launch outcome, sales training and collateral, along with a robust
promotional plan incorporating marketing materials and content.

= Training Presentation | view here
= Press Release | view here

= |FU | view here

= Instructional Aid | view here

= Marketing Video | view here

= Training Video | view here

The Acumed Hand Fracture System was launched as a limited
market released. After receiving successful feedback, the system
was fully introduced to the market, accompanied with minor product
enhancements. This flagship product was an expansion of the Hand

& Wrist portfolio and was the second largest product launch in T e i T S é
Acumed’s 25-year history. 0\ 4 g |
* Product Video | view here ' ¥ !

= Surgical Technique | view here
= Product Brochure | view here i i S
= Value Analysis Guide | view here ;
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https://sammedical.app.box.com/s/pbst1168awvhocg5v2cu03154e4i2h3p
https://www.prnewswire.com/news-releases/medical-device-leader-sam-medical-launches-thorasite-to-deliver-an-innovative-new-solution-for-lateral-thoracostomies-301210490.html
https://sammedical.app.box.com/s/zn5g0xl2w7x7imnhc74s3dibvt2yf1rr
https://sammedical.app.box.com/s/szgc4colne0teh7iovodtnt3e04ykk86
https://www.youtube.com/watch?v=sHuwqvsbiSU
https://www.youtube.com/watch?v=U20ea0WVpCU&t=5s
https://www.youtube.com/watch?v=U20ea0WVpCU&t=5s
https://www.acumed.net/video/hand-fracture-system-overview/
https://www.acumed.net/wp-content/uploads/2017/12/Acumed-Surgical-Technique-EN-Hand-Fracture-System-HNW10-07-J.pdf
https://www.acumed.net/wp-content/uploads/2017/12/Acumed-Brochure-EN-Hand-Fracture-System-HNW40-07-F.pdf
https://www.acumed.net/wp-content/uploads/2017/12/Acumed-VAC-Pack-EN-Hand-Fracture_GEN10-07-B.pdf
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